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Social Trends Globally

PERCENTAGE OF INTERNE

WATCHING MORE SHOWS &
FILMS ON STREAMING SERVICES

57 %

SPENDING MORE TIME
ON MOBILE APPS

36%

54 IN SELECT COUNTRIES* WHO REPORT SPENDING M

SPENDING LONGER
USING SOCIAL MEDIA

47 %

SPENDING MORE TIME PLAYING
COMPUTER OR VIDEO GAMES

SPENDING LONGER ON
MESSENGER SERVICES

46%

CREATING AND
UPLOADING VIDEOS

15%

\E ON EACH ACTIVITY IN RECENT WEEKS

LISTENING TO MORE MUSIC
STREAMING SERVICES

39%

LISTENING TO
MORE PODCASTS

14%
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are Hootsuite*
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Social Trends Globally

PERCENTAGE OF INTERNET USERS AGED 16 TO 64 IN SELECT COUNTRIES* WHO REPORT SPENDING SIGNIFICANTLY MORE TIME ON EACH ACTIVITY

WATCHING WATCHING SIGNIFICANTLY SPENDING SIGNIFICANTLY ~ SPENDING SIGNIFICANTLY WATCHING SIGNIFICANTLY
SIGNIFICANTLY MORE MORE FILMS AND SHOWS MORE TIME USING MORE TIME USING MORE TV ON BROADCAST
NEWS COVERAGE ON STREAMING SERVICES MESSENGER SERVICES SOCIAL MEDIA TELEVISION CHANNELS

@@

35% 29% 24% 23% 19%

SOURCE: “NOTE: we .
are. . ¥ Hootsuite

SLOBALWEBINDEX.COM
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Social Trends Globally

ol COVID- ]9 INCREASED SOCIAL MEDIA USE BY COUNTRY

2020 PERCENTAGE OF It 6 TO 64 WHO REPORT SPENDING MORE £ USING SOCIAL MEDIA IN RECENT WEEKS
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Social Trends Globally

PERCENTAGE OF INTERNIE

WATCHING MORE SHOWS &
FILMS ON STREAMING SERVICES

20%

SPENDING MORE TIME
ON MOBILE APPS

10%

54" WHO EXPECT TO CONTINUE WITH NEW BEHAVIOURS ¢

SPENDING LONGER
USING SOCIAL MEDIA

15%

SPENDING MORE TIME PLAYING
COMPUTER OR VIDEO GAMES

SPENDING LONGER ON
MESSENGER SERVICES

16%

CREATING AND
UPLOADING VIDEOS

5.5%

R THE COVID-19 OUTBREAK ENDS

LISTENING TO MORE MUSIC
STREAMING SERVICES

14%

LISTENING TO
MORE PODCASTS

4.2%

are, , ¥ Hootsuite-

socia
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Your plan answers...

WHO

Who is the target for
your campaign or offer?

WHAT

What can you do now?
Content planning

WHEN

Your timeline for
getting the message out

WHERE

Channels you are going
to use to communicate
your message

HOW

What tactics are going to be employed to get you the
results you want and need.
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Summer 2020 Campaign

OVERALL GOAL:

Generate 100 Sales for our Activity Centre (Epic Adventures) by the
end of July and total revenue of €5000

The offer - 3 offers targeted at different personas
Define the budget for this campaign - €600 for paid promotion
Who you are targeting - 24-34 couples / families

What content is required: great outdoors / fun & adventure /
packages / testimonials

Where to publish / promote your content: Instagram / Facebook
When? 1 week prepare, 3-week ad campaign

How - Paid campaign, organic posting
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£ social Trends in Ireland

B Ipsos MRE Since 2017

SOCIAL NETWORKING TRACKER T O
DECEMBER 2019
% SOCIAL NETWORK ACCOUNT OWNERSHIP IN IRELAND @ Up 70/0
0 @ @ o @ @ o r.mcsuux o sy 2B 20% 0% 53% gon 30% 30%
66% [+4) 3% +2) 36% (+b] ;‘I’J"'!:EI: F:::?f:: I:E:I::l ET'::E:] s 0
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B4% 16% 41% 14%

APR17  AUGTT NOVIT MAR1E JUNIE DECTE JUN19 DEC19

TREND DATA : APR 17 - DEC 19
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EX)) Example of a Persona

Late 20’s couple who’ve been living at home
saving for a mortgage. Or a group of friends

Know now? Need to get out of the house!

Tomorrow? What will they be able to do? Safety?

Location - top level info on attractions in the area.

Blocker? Will things be open? Cancellation policy?
Emotion? Boredom

Platform? Instagram

‘ Persona Builder Template is available
=l

as a download with this video

CREATE YOUR PERSONAS

Think of someone who represents a typical guest or customer.

It helps if they are a real person!

DEMOGRAPHIC INFORMATION

| | |

1. What do they know now?

2. What do they need to know tomorrow?

3. What are their blockers?

4. Emotianal keyword

5. Sacial media platform?

)
)
Al

‘Allﬂu
-ilﬂlw

D
[z

> > @ ©

Now go back and do this again for another persona.
Typically you will find you have 2-3 main personas.
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drury.courthotel RN K8 -

41 posts 367 followers 991 following

Drury Court Hotel

¥ 7¥ 5% Independent Boutique Hotel. D2 Central Dublin Location.
@@ Grafton St, Drury St, Sth William St Quarters.

@ Book Now [} for post-covid reunions. &

drurycourthotel.ie

COVID Awa... Attractions Dublin Pubs
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Content that would appeal

thetwelvehotel « Following

© 1\ thetwelvehotel The Flirtini Brown
\'ﬁ‘ Bag Cocktail

Temperatures are soaring and this
week's Brown Bag Cocktail from
@king_12_cocktails is one to enjoy
inthe «.

Flirtini BrownBag

Kalak Irish Single Malt Vodka
@kalakvodka

Twelve Raspberry Cordial
Pressed Pineapple

#TheTwelveAtHome
#BrownBagCocktails

From our drive-thru and for
delivery nationwide... ¥ Y
httos://menus.precdav.com/the-

*QY N

935 views
MAY 28

» 0:00/1:38
Add a comment...
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Content that would appeal

'l . cafeenseine » Follow .
Café En Seine

{ : cafeenseine The weather might be

\ frightful but c'est la vie. We're still
serving up fine food and divine drinks
till late. Drop on by.

cafeenseine #cafeenseine

LN #cafeenseinedublin #cestlavie
#dublinbar #restaurantdublin
#lovedublin #dawsonstreet

: 16w Reply

cssnsansannnnn

Qv

Liked by isobel_tansey and 85 others

N

Add a comment...
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Content that would appeal

oo
Eﬁ waterfordgreenway « Follow

4 achill_tourism « Follow
Achill Head

d

@ waterfordgreenway Nothing like a

trip along the @waterfordgreenway
with #fresh #air #beautiful sights
and most of all that feeling of
#freedom. So why not

£ achill_tourism Feel on top of the @visit waterford ?

world on #AmazingAchill in 2020!

it

Have you planned your Achill get 53w

away yet? iZachilltourism.com wi .
@michellefoote3 9 Achill Head o Igaiophoto Great ..
#achill #wildatlanticway #wildmayo - 53w Reply

20w

~ pete1603 44 . we staying there
2016 at the same position and

QA N

Q Liked by houdideedles and 161 others

Qv W

‘ Liked by waterford_castle and 16 others

JANUARY 19

JUNE 6, 2019

Add a comment... Add a comment...
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Content that would appeal

@ moli_museum « Follow

moli_museum What's a good way to
retell a story? 4B«>»Find out at
10.30am on Friday with Deirdre
Sullivan (@propermiss) in the latest
episode of #NovelTeens, our online
mini-masterclasses for young
writers. https://moli.ie/novelteens

w

M\ moli_museum #teen #writing

Qv N

< Liked by erinemilyann and 61 others

JUNE 4

Add a comment...
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K} other Persona Examples

Think of someone who represents a typical guest or customer.
It helps if they are a real person!

Family who were planning on 2 weeks in | | |

Spain | | | |

1. What do they know naw?

Know now? Family activities / things to do

2. What do they need to know tomerrow?

Tomorrow? Safety? friendly staff

Blocker? Price? Value for money?

Facebook pr—

EO>P o @

Now go back and do this again for another persona.
Typically you will find you have 2-3 main personas.
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K} other Persona Examples

Think of someone who represents a typical guest or customer.
It helps if they are a real person!

DEMOGRAPHIC INFORMATION

Visiting Friends & Family : . | | :

1. What do they know now?

Know now? Family activities / things to do

O
Tomorrow? Things that are open s et e

Blocker? Enough things to do —— @
Facebook / Instagram 6

Now go back and do this again for another persona.
Typically you will find you have 2-3 main personas.
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What You Can Do Now

Q skelligschocolate « Follow

T H E FAC TO RY ° skelligschocolate At Skelligs

Chocolate, our main priority is

l S N Ow C LOS E D always the health and safety of our
staff and customers.
To V| 'T RS In light of the developing public
health situation in Ireland, we today

have sadly taken the decision to

close our Factory in Ballinskelligs
to visitors until further notice.

The factory will be closed with
immediate effect. If you need

assistance with an order email
office@skelligschocolate.com or
call us on 066 9479119.

We wish to thank all of our
customers and staff for their

rantinuad connart at thic diffisalt

QY

@ Liked by annanif and 66 others

MARCH 24

W

Add a comment...
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What You Can Do Now

. Look At Your Cancellation Policy
“to help you book with confidence...”
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@ The Chophouse Bar & Restaurant is at The Chophouse
Bar & Restaurant.
WHAT at You Can Do Now

We are delighted to announce that we will be opening the doors !
Reservations from 29th June, all in line with the most recent
government guidelines.

We want to provide all of our wonderful customers with an increased

. LOO k At YO ur Ca N Ce | |a tl O N PO | | Cy level of assurance so that you can do so with confidence.... See More

We can't wait to

open again ; i"‘ r REDUCED
<4 CAPACITY

. Communicate Health & Safety Policy

“Reservations from 29th June, all in line with
the most recent government guidelines.”

THE CHOPHOUSE THE CHOPHOUSE

We want to provide all of our wonderful S
customers with an increased level of assurance
so that you can do so with confidence.

3 Comments 1 Share




€y Failte Ireland

‘ National Tourism Development Authority

What You Can Do Now

ﬁg sabarestaurantdublin - Follow
SABA

ﬁa sabarestaurantdublin We've been
\ busy polishing and cleaning in

preparation for opening Clarendon

. Look At Your Cancellation Policy

Street this Thursday for takeaway. We
can't wait to see you all again!

The restaurants will be back open on

June 29th 2020. To book a table go to
www.sabadublin.com

. Communicate Health & Safety Policy

4d

’ hdawson1981 Favourite post@

4d 1like Reply

l Q elenakeany What a hardworking
{ team!

Qv N

0 Liked by yo_natthawut and 140 others

We've been busy polishing
and cleaning in preparation
for opening...

Add a comment...
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What You Can Do Now

. Look At Your Cancellation Policy

0 firesteakhouse « Follow

‘o firesteakhouse We're looking
forward to opening again and when

we do we will be back with an
enhanced menu and a new look to
celebrate our 15th birthday this
year! With all these exciting
changes, one thing will never
change - our friendly professional
hospitality and that FIRE taste.

. Communicate Health & Safety Policy

. Show Your Enthusiasm QO QN N

164 likes

B | ogin to like or comment.

This is the moment we've
all been waiting for
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= g Dromoland Castle Hotel & Country Club - Follow
olaporations *~ Jne gt 1111 A @

Ireland's Two Legendary Castles' Re-opening on the 3rd July 2020

At Dromoland Castle we are thrilled to announce a very special partnership with Co. Mayo's Ashford Castle.

The teams at Dromoland Castle and Ashford Castle couldn‘t be more excited about welcoming guests from Friday, 3rd of July. Guests
booking our Legendary Castles promotion are in for a real treat! During your stay you can enjoy the very best of both country estates and
all the exceptional activities on offer, From our award-winning golf courses and vast 350-acre estates, both castles’ offer up historical
grounds, walled gardens, open lakes, world class spas and endless nature walks,

Pa rt n e r W | th For a limited time, experience a stay in Ireland’s most Legendary Castles from €1800 per couple to include two nights at each Castle.

complementary providers
in your area to offer
something unique and
attractive.

To view all of our Legendary Castle promotions, please visit our websites or call today.

https://bit.ly/2Uh0Zic See Less

"Ireland's Two Legendary Castles”

ey
2 X DROMOLAND
ASHFORD CASTLE CASTLE

| *okokok ok

IRELAND'S MOST MAGICAL ADDRESS

C] Comment @ Share OO.’.’, 131 . 16 Comments

[ﬂ) Like
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WHAT COIIaborations W= Westport House -

June 13 at11:00 AM - &

The owner and head chef of Cian's on Bridge Street, Cian Hayes,
will be opening a pop-up restaurant experience in Hotel Westport
on 3rd July: Cian's at Hotel Westport. But if your like us and can't
wait until 3rd of July to taste Cians’s food, why not try his easy and
POD- u DS are a ]CU n a ﬂd d delicious Apple Cake & #lLocalFood #Recipe #Community
great way to get more
people to visit your

location.

WESTPORTHOUSE.IE
Cian's Apple Cake - Westport House

Community spirit is at the heart of Westport, as local businesses...

oo 31 2 Shares
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Collaborations

Partner with
complementary providers

in your area to offer THE SOLUTION
something unique and The Solution - Box of Smiles
attractive. B ox Gift boxes filled with high quality products, sourced from

local small businesses in each town where we operate.

of Smiles

Keep Ireland Smiling SHOP OUR BOXES
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"8 AIDA MODEL

e Attention

e Desire

® Action
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I8 ATTENTION / AWARENESS

Consider livestreaming

@ ... involving local influencer?

Consider takeovers

...User Generated Content is 50%
more trusted than other content
on social media
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I8 ATTENTION / AWARENESS

dinglepeninsulatourism RN K -

........ 952 posts 7,476 followers 687 following
DINGLE
- . . :o.':'."!ﬁ‘.ﬁ.’t Dingle Peninsula Tourism
D e stl n a tl O n M a r ketl n g Welcome to the official feed of the Dingle Peninsula Tourism Alliance, Kerry, Ireland %
% Follow us, share with us, stories of the #dinglepeninsula @

www.dingle-peninsula.ie

Top level why Donegal? Why Dingle?
Why a city break in Galway? Kilkenny?
or a trip on the Shannon?

[ PosTS

Follow accounts
Like and share their content
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I8 ATTENTION / AWARENESS

pure_cork IEZN K& - lovindublin ¢ [IEZE B8 -

CO 215 posts 3,752 followers 426 following 8,189 posts 334k followers 417 following

Pure Cork Lovin Dublin

“Pure Cork" is the official tourism brand for Cork, Ireland showcasing the very best of \\ Lovin Dublin helps you discover the best of the city. #lovindublin to feature. Sign up to
the Region for our visitors. our #lovink omforts newsletter for Q

#PureCork #lreland #Cork lovindublin.com/lovin-home-comforts/welc t i h ta...
PRacarc 1o Followed by tracey.clare_ makeup, questadventureseries, audrey_ryan + 6 more

Followed by daily_divadiary and sandrahennessy

o~ EARLY [ )
e e [Daegs

Grill with N... Quarantun... Shelfie & Home Com... EARLY DO... Dublin 14 Dublin 8

BlackrockC... #PureCork ...

[ rosTS 3 16TV & TAGGED

[ posTs

] T [
10@00

o FOLLOW

thisiskillarney IEZN B8 -

90 posts 1,244 followers 1,222 following

— thisiskillarney

Tag your photos using #thisiskillarney for a feature @ enquiries [}
thisiskillarney@gmail.com
www.thisiskillarney.ie

0 0e e

Autumn @ Carrauntoo... Old Kenma... Muckross Gap of Dun... Evening vie...

[ POSTS ] TAGGED
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To drive sales you must first capture their
attention

Then follow up with features / benefits
that might stimulate interest

Then make an offer or show some social proof
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thetwelvehotel - Follow vos
Connemara

thetwelvehotel Self-isolation to the
max.§)Dreaming of Connemara, the
perfect place to unplug when we
travel again.

Photo @theworldpursuit

4d

thetwelvehotel #connemara
#aranconnemara #travelblog
#galway #whenwetravelagain
#galwayireland #lovegalway
#travelgram #galwaydaily
#galwaytourism #ireland BETTER STILL PLAY ALL THREE ...
#irelandtravel
#irelandphotography
#thetwelvehotel #ireland_gram
#ireland_travel #ireland_daily Time for a Golfing Trip? o Like (J Comment 2> Share @«
#irelandcalling #irelandpassion

CQvY N

G Liked by acupuncturebarnal and 419 others

Ballygarry House Hotel and Spa 8 Follow ©O038 4acomments 8 Shares

1.8K Views - on Friday - G

Three Nights Luxury Accommodation &
Three Rounds Of Golf

4 DAYS AGO

This amazing offer includes:

«» Three Nights Bed & Full Irish Breakfast «
+ Three Course Dinner On One Evening «
« Golf At Ballybunion's Old Course «

« Golf At Tralee Golf Club «

+ Golf At Ballybunion's Cashen Course »

Add a comment...

:o FOLLOW
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c @ shaneshowthadventures + Follow

o

o

@ shaneshowthadventures We're back

="/ and Howth has never looked better.
#dublin #alltoourselves #dubs
#explore #meetoutside £howth
#dublinbaybiosphere #adventure 20%
discount with SHA20 code on our
website
www.shaneshowthadventures.com
®@lovindublin @lovefingaldublin
@thegeorgianrooms_at_howth
@dublinbaycruises

patriceh11 Back in your element
©pPeeps & Hovad @ @
Delighted 4U....

ey 1w 1like Reply

g O QV A
P 4 @ Liked by thibaut_octave and 124 others

Emphasise your localness - your story -

your connections with the place.

I ACTION - call To Action

Address health and safety issues here

1t The English Market v
@EnglishMarket

@EnglishMarket @corkcitycouncil It's important we
keep the market open to supply local, fresh produce to
the City.

We have security onsite to monitor numbers and
encourage social distancing. Your safety and our

7:28 AM - Jun 3, 2020 - TweetDeck

6 Retweets 18 Likes
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™ ACTION - Offer

10 mins - §
Now is the time to break away from it all and enjoy a great family day out . Ad d ress b | OC ke r's a bOUt Can Cel |at| ons.

in Ireland's Hidden Heartlands. We have reduced group sizes and have
invested in brand new equipment to keep you safe. Book now for €149 -
all day family pass with lunch included. &

. Remind them again about health &
safety

NOW IS THE TIME TO GET
BACK OUT IN THE FRESH AIR!!

Book an outdoor family activity day,
social distancing style, with Epic
Adventures!

Include anything you’ve got here from
) | o previous customers, awards, any social
ke e PO e proof

-

o Like (J Comment @ Share
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epicadventuresirl « Follow

OUR epicadventuresirl Isn't it time to get

Al | ' g it g Y IIe)  the adrenaline pumping? Do you
i i ." ‘ s dream of wide open spaces that are

TR . ‘ further than 2, 5 or 20km? «l§Break
£ BN/ LT AR A away from it all this summer and
‘ 11! ' come for an Epic Adventure in
ftirelandshiddenheartlands.
Book now for a full day’s activities,

M o R E e ® ! ! lunch included for €99
{

Xz, iy ~ ST #linkinbio ;.
It's time to spend some L 5 BT #staylocal #roamfromhome
quality time together in the e~ 36s
beautiful outdoors with an

activity day from Epic

Adventures.

Qv N

*24 hour cancellation policy” Be the first to like this

36 SECONDS AGO

**Free lunch with every pass purchased before end of June®

m Add a comment...
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Key Takeaways

Review your target personas. What
does the domestic Irish consumer
need?

Tidy up your social feeds post

Covid. Include reassurances in your
content.

Include anything you've got here
from previous customers, awards,
any social proof
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BOOSTING SALES WITH
SOCIAL MEDIA

Creating Social
Media Content
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Content Planning Process

g

©

Step 1 Step 2 Step 3

PLAN CREATE SCHEDULE
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Nationally - cover topics that are relevant on a
national level, for example, the country is coming
out of lockdown.

Locally - Share what's going on in your
local area that will convince people it's a
good location e.qg. activities, attractions

Business - What's going on in your
business - preparing for opening.
current offers, etc.
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Step 1: Pla“ Days with a Story

The number of days per month brands published to Stories.

How often should you post?

15

145 142
2018 M 2019
11.25
93 94
75
56 56
0 - -

Top 25% Median Bottom 25%

Facebook: once a day

STORIES PER MONTH

Instagram Feed: 1 - 2 times a week

Instagram Stories: 2-3 times a week

How many frames? Mostly 3 per story - a

frame is a single photo or video clip that - Frames per day: 2018 v. 2019 |
The number of individual photos or video frames posted to Stories within a 24-hour period.

makes up the story.

Find your brand’s average frames / day and 0
stick to that o 2018 W 2019
E 15% Median is 3 frames per story in 2019.
| I I
. ] | I I I I I [ | | n "
™ “ © A

N AN L) NS N N 2]

NUMBER OF FRAMES PER DAY
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Instagram Global Engagement

Step 1: Plan -
When to post? l==

Thurs

2

T
_ENRNRNANANE
RNNNNNRNRE

- -
B)  INSTAGRAM = Daily, Before 9am. After 5pm. AR

Sun

121 2 3 456 7 8 911121 2 3 456 7 8 91011

. FACEBOOK = ThUI’S, Fr| A]Cter 7pm Facebook Recreational Engagement
Weekends. er |
. TWITTER = Weekdays. 1pm. o i
b ol ||
- N N

AM PM

Twitter Recreational Engagement

21 2 34567 8 9 1WM1R212345¢678 910"
AM PM
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¢

Step 1: Plan

Evergreen content - material that can go out on repeat that
feeds directly into your persona’s content needs. Eg. top
level material re. the destination in general.

Features of your offer, why you in particular

Overcome blockers - reassure re. hygiene and
safety. Use social proof. Include testimonials of
people just like them.

Put out your offer. Use a strong call to action,
with urgency.
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Step 2: Create

Why you must include video as part of your
content mix

45% of people watch 1 hour or more of
video on Facebook every week wordstream 2018)

. 54% want to see more video from
businesses they follow (Hubspot 2018)

. Video is the most popular content type
across social media animoto 2018)
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Step 2: Create

Maximum and recommended video specs

@ Stories - Vertical / 15 seconds  IGTV - Vertical or Landscape / 1 - 10 minutes
Feed - Square / 60 seconds Live - Vertical / 60 minutes

Feed - Vertical or Landscape / up to 60 minutes (shorter is recommended!)
Live- Landscape is better / up to 4 hours

Stories - Vertical / 20 seconds

y Feed - Vertical or Landscape / up to 10 mins (15 seconds is recommended)
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Step 2: Create

o1~

How to create great video & imagery
Make a list of your new content requirements

Create your own video and images

Repost Source from stock video sites or Ireland's Content Pool
Use user generated content (with permission)
H @ Regram/Share/Retweet on relevant platforms

KAPWING
Unfold VSCO Kapwing - adds captions to videos
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Step 2: Create

Use images to show you are part of a bigger experience

{ 3 shaneshowthadventures « Follow

@ shaneshowthadventures

#thecolorpurple

‘ martinabcarolan Up behind the
Deer Park hotel?we were there
today, amazing colours @

Reply

@ aliceocsydney Wish | was there

1w Reply

Qv N

” Liked by thibaut_octave and 114 others
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GD theofficialkillarneyapp + Follow

e’ theofficialkillarneyapp Now, this is a
view I'd like to have outside my
window!

How about you?

We absolutely love this shot

@step_in2nature giving us a bit of
different perspective of Killarney x §
House & Gardens! lovindublin @ - Follow

Thank you for sharing it with us!

lovindublin @ Looking forward to

rediscovering our own city @ via

eb theofficialkillameyapp @themillennialnomad
#mountainsview #thisiskillarney

#killarneyireland 2killarney

#killarneynationalpark #window

#natira #laualarn:

Qv N

. Liked by martaakrawczyk and 259 others

leydonderek The best city in the
world.

U

d 1like Reply

nlittle08 Love that bridge - we
walked over it numerous times
when we were there. | left my
heart in Ireland 1e when we left.
Will come back next year. 68 68

5d 2likes Reply

Qv N

. Liked by lawless_ireland and 3,196 others
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anpucan -« Follow
Galway, Ireland

anpucan Did anyone head off to
explore the beautiful Galway
countryside today #PhaseTwo
#galway #wildatlanticway #conemara
#lockdown

o
Q

@ kbaig93 @ @ seautiful!

«d Reply

Qv A

‘ Liked by galwayadvertiser and 203 others

N

6 DAYS AGO

Add a comment...
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cliffsofmohert - Follow

cliffsofmoher1 Moody atmospheric
cliffs, fab image taken by very
talented @marius.kasteckas, we are
open to those who live within Skm.
More details on re-opening to follow
#cliffsofmoherireland #cliffs
#photooftheday #irish
#discoverireland #wildatlanticway
#instaireland #loveireland
#tourismireland #irishpassion
#irishcentral
#milwaukeejournalsentinel
#visitireland #irelandtravel
#igersireland #wanderireland Zeire
#exploreireland #ireland_gram
#insta_ireland #rawireland #waw
#ireland @@ #ireland_insta #irlande
#irland #irlanda #irlandia

#Huacitthahiirran 2uicitrlara

cliffsofmoher1 « Follow

cliffsofmoher1 Romance is in the air,
it's all about puffin loving at the dliffs
as breeding season approaches, soon
it will be like a giant nursery
abounding with chicks € #cliffs
#cliffsofmoher #burren
#visittheburren #wildatlanticway
#wildatlanticwayclare #failteireland
#tourismireland #staycationireland
#staysafe #stayhome #ireland
#irelandtravel zireland @@ #irelandie
#relandphotography #ireland_travel
#ireland_gram #puffins
#puffinsofinstagram

@-Q % N

Liked by hylandsburrenhotel and
1,010 others

Add

cliffsofmoher1 #ireland_insta
#ireland dailv #ireland nassion

* Liked by hylandsburrenhotel and
~ 599 others
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fotawildlife « Follow
Fota Wildlife Park

fotawildlife Today's #TreeThursday is
the #0ak tree.

Check out our stories to lean more
about Ireland’s common Oak tree.

eww irelandshiddenheartlands « Follow |,
Roscommon Castle, Loughnenane Park, Co Ro...

fotawildlife #Fotawildlife
#CorkHarbourislands #VisitCork
#RingofCork #PureCork
Ftourismireland #0akTree
#SessileOzk #irelandsTrees
#nativespecies o3k
#munstertrees #wfh
#walking5km #Fota #Stayingin
#naturewalk

oww irelandshiddenheartlands What's the
most impressive building or ruin
you've ever come across on your local
walk? } This is Roscommon Castle,
standing tall for almost 800 years, and
3 perfect example of Irish resilience!
@ Thanks @christopherfunk_

Reply

Please Stay Safe and #HoldFirm

#StayAtHome #StayHomeStaySafe
#lrelandsHiddenHeartlands
#Roscommaon #RoscommonCastle
#(Castles #AncientRuin #ireland_Gram
ZlrelandTravel #Discoverireland

Add a comment...

=

& Q" N

@ Liked by brigid_mullooly and 247 others

Add a comment...
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Step 2: Create

lockswindsorterrace « Follow
Locks 1 Windsor Terrace

Consistent style of images

lockswindsorterrace Seabream
Crudo, Asparagus, Salted Cucumber,
Oyster Cream, Potato & Dill
@lockswindsorterrace

Tip: when shooting,
it's a good idea to
always shoot from
the same angle.

N
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lockswindsorterrace « Follow
Locks 1 Windsor Terrace

lockswindsorterrace Barbegque Pork
Belly, Pineapple & Green Chilli Pickle,
Cashew, Coriander & Brioche Bun 3¢
@lockswindsorterrace @

w

lockswindsorterrace « Follow
Locks 1 Windsor Terrace

regansi @davidkearns114

Reply

thomascomerford7973 lockswindsorterrace Spiced pork &

green bean stir fry, nduja, cashew
nuts, salted cherries & steamed rice
on the take out menu this weekend
@lockswindsorterrace

W

Reply

9 strokemycoyotebitch Yum yum

yum
o Q V N 2w Reply
Q Liked by proctorious86 and 76 others
JUNE 6 atlacarte @
2w Reply

Add a comment...

Qv N

& Liked by meloluca89 and 66 others

Add a comment...
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Step 2: Create

Text: Pay attention to your caption

Storytelling or Succinct

natgeotravel @ - Follow

natgeotravel @ Photo by
@MichaelGeorge | Husavik is a small
town that feels like it is teetering on
the edge of the planet. It sits in the

flying off the ocean and the distant
sounds of whales lapping at its
shores. There is 2 heavy guiet in
places like this. They feel so far
removed from the chaos of people in

Qv

Liked by michaelclarkphoto and
162,860 others

¥ ele

Add a comment...

very north of Iceland, with the crisp air

N

35Y%0

of Facebook

videos

are watched
without sound -
captions

Kapwing -
https://www.kapwing.com/



https://www.kapwing.com/
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Step 2: Create

m x . % epicadventuresirl « Follow

ACtion: PromOte your ) : ‘ i 1 ' epicadventuresirl Isn't it time to get
orfers MAKE A R R
Do this spar_mgly as you don’t want BREAK FOR IT it B Ras g 1 Faitherihes o o 0k i
your feeds filled with sales AND ESCAPE i | i ¥ &0 Srlandotudortieartiands,
Mes5ages THE CITY! 1 el e, e

#linkinbio ;.

further than 2, 5 or 20km? glgBreak

It's time to Spend some Al o ;tstaylocal #roamfromhome
quality time together in the g b 36s

beautiful outdoors with an

activity day from Epic

Adventures.

*24 hour cancellation policy* A > e @ Q V m

**Free lunch with every pass purchased Be the first to like this
before end of June** 36 SECONDS AGO

P o Y Add a comment...
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Social media management tools can save
a lot of time

Schedule the content you've made
Repurpose older high performing content

Post to each platform
Post directly on Facebook and Twitter - use the scheduler
Instagram - must use an app for scheduling - e.g. Later, Planoly,
Hopper
Social Media Scheduling Tools - a must if posting on more
than one platform - e.g. Hootsuite, Buffer, Agorapulse,
Socialbee, etc.
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It’s not about the tool, it's about the caption!

Caption evokes your message and brand appeal

The tags and hashtags you use will ensure you get found
Facebook: zero hashtags
Twitter: 2-3

Instagram: Number of Hashtags vs. Average Engagement Per Post

Instagram: 7-10

Research your hashtags III.IIIIIIIIIII

Check your competitors. See related hashtags. oo e

If you're stuck, draw on the most used hashtags - eq.
#throwbackthursday

Place them in the caption or post as a comment.
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Your Social Media Week

Plan your month’s social media over the course of a single week

- 1r 1 _r
Mon Tues Wed Thur Fri

Schedule
posts

Content Create Create Create
planning content content content

meeting




€y Failte Ireland

‘ National Tourism Development Authority

Key Takeaways

. Plan your content 4-6 weeks in advance. This gives
you time to prepare or repurpose.

. Discover your favourite app for creating
and enhancing images and video. Now’s

the time to bring on video!

Take care when posting to really make
your caption and hashtags work



€ Fallte Ireland

BOOSTING SALES WITH
SOCIAL MEDIA

Getting Instagram
Right
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Instagram
Very visual medium to... BUILD BRAND AWARENESS &ugta%mm

1 billion people Monthly Active Users. 500 million
people use Instagram Stories every day

52% female / 48% male

Who spend an average of 28 mins on the
platform every day!

Brands and businesses are welcome! 200 million
users visit business profiles every day.
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Instagram is well suited to TOURISM

northiceland RN KB -

405 posts 5,265 followers 697 following

australia ¢ RN B -

9.841 posts 4.3m followers 315 following

visitcalifornia ¢ IEZEN K8 -

4,099 posts 526k followers 809 following

NORTHERN LIGHT:

§ night stay + 90% chance

Visit North Iceland
The Arctic North Iceland could be the destination you always dreamed of. Share your

Australia
Tourism Australia's official account. Tag @Australia, #SeeAustralia or

visitcalifornia
Welcome to the official Visit California Instagram feed. Use #VisitCalifornia for a

chance to be featured.
linktr.ee/visitcalifornia

Followed by thebodycoach and sociallysorted

#HolidayHereThisYear to give us permission to repost &jau
seeau.st/getfeatured

Followed by thebodycoach and sociallysorted

secret with us at #northiceland
Talk of the Town: Akureyri
www.northiceland.is/akureyri

M POSTS IGTV &) TAGGED % g

Advent Cal... Iceberg @ Whale watc...

Takeout Tu... Surfing Day Road Trips Gold Rush ... Amgen TOC Blog California 101

[ POSTS & 16TV [ TAGGED [ POSTS 5 IGTV [E) TAGGED

AKUREYRI :
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Instagram is well suited to TOURISM

visitwicklow + Follow

G
County Wicklow \‘\W waterfordgreenway « Follow

visitwicklow Wicklow Awaits when the
time is right - maybe a road trip
through the Wicklow Mountains?
Spend some time planning and
dreaming @

#Repost @irelandbydrone.ie

‘a waterfordgreenway Nothing like a

\— trip along the @waterfordgreenway
with #fresh #air #beautiful sights and
most of all that feeling of #freedom.

" So why not @visit_waterford ?

0 Igaiophoto Great &) &

54w  Reply
24W  Reply

#WicklowAwaits #WicklowOutdoors
#sallygap #wicklow #visitwicklow
#|relandsAncientEast #ireland
#wanderlust #WicklowMountains
#ireland_gram #instaireland
#wicklowmountainsnationalpark
#irelandphotos #outdoorlife
#exploringireland #trailrunning
#hikinglife Zhikehappy #Dublin

PPN S S S PSS U R PO | N |7 8

Qv

@ Liked by scanlon1623 and 270 others

Qv

@ Liked by waterford_castle and 16 others

N

Add a comment... Add a comment...
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Instagram is well suited to FOOD

Newantrim Meal kits

ruacaferua RSN K8 -

1,056 posts 3,622 followers 1,047 following

Cafe Rua

Cafes,Bakery & Deli Co. Mayo
©Cafe Rua Newantrim St

©Rua Cafe,Bakery,Deli Spencer St.
Mon-Sat 8am-6 / Fri til 9pm
Mckenna Guides #100Best2020
www.caferua.com

Shak Kit opening ho... Cheeseon ... Easter Eggs Deli Pots

[ POSTS £ TAGGED

Dublin

sproutfoodco HEEN B8 -

477 posts 17.7k followers 255 following

Sprout & Co

Healthy, Seasonal & Local

Baggot St Ballsbridge, Exchequer & Dawson St now open 7 days a week!
Organic farm box from Sproutfarm.ie & &

www.sproutfoodco.com

e80009

FORK SUPP... VEG BOX TEST KITCH... BREAKFAST... DAWSON ST VEGGIE? BROCCOLI

[ POSTS 3 16TV (2 TAGGED
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Instagram is well suited to FOOD

-w—

kenwoodworld @ - Follow

@ kenwoodworld @ As strawberry
season is in full swing
@chefshanesmith has the perfect
recipe for you to try. His individual
strawberry and cream tartlets. Get this
recipe and more amazing chef recipes
over on our www.realcooks.co.uk

website link is in our bio.

michaels_dublin « Follow
michaels_dublin Two spots free for
tomorrow if yis fancy big platters of

Seafood, Reverse Sear Steaks or Surf n
Turfs, Only 2 Reverse Sears left, so

book on info@michaels.ie or for the
Sunday Menu www.littlemikes.ie

Q atlacarte Oh my &

‘

4w Reply

2kenwood 2kenwoodcan #realchefs
#shanesmith #strawbernies #tarts
Zstrawberriesandcream Zrealcooks

@ chefshanesmith Thanks for
sharing @ @ @

Qv

@ Liked by tasteofdublin and 122 others

Qv

‘ Liked by rosiebrandreth and 192 others

A

Add a comment...

Add a comment...
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Instagram is great for WEBSITE INTEGRATION

Can provide a beautiful
and aesthetical pleasing
soclal feed on your
website - unlike other
social feeds.

FOLLOW US ON INSTAGRAM

iv 2;“5 I

 MIKEYAS
i L Sl b4

THON

FOR

THEYRISH f,,; ;
CANCEH SOCIETY"
o 2 i

2% g’l‘
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4 places to post content on Instagram

G STORIES e FEED
e IGTV e LIVE

INSTAGRAM VIDEO SPECS
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Your Brand Aesthetic / Moodboard

sproutfoodco N BB - ohanadublin IEZE B -

477 posts 17.7k followers 255 following 221 posts 11k followers 5.802 following

‘Ohana Tiki Bar

Sprout & Co
Currently Closed During Covid19 outbreak as recommend by HSE and Government.

Healthy. Seasonal & Local
Baggot St Ballsbridge. Exchequer & Dawson St now open 7 days a week!
Organic farm box from Sproutfarm.ic J & Followed by _lisa_shannon_makeup

www.sproutfoodco.com

ESODD @ 00000

Our Rum Tiki Ware 'OHANA Videos

www.opentable.com/r/ohana-dublin

FORK SUPP... VEG BOX TEST KITCH... BREAKFAST... DAWSON ST VEGGIE? BROCCOU

B posTs 5 16TV [ TAGGED

@ PosTS 1GTV TAGGED

Dublin

Green & Healthy Tropical pink
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Your Brand Aesthetic / Moodboard

vintagecocktailclub IEZN B - A

568 posts 8704 followers 595 following RAVA!
Vintage Cocktail Club

The history of the cocktail awaits..@ ¥
#VintageCocktailClub

Tap reserve to book a table! [l
www.vintagecocktailclub.com

B PosTs £ TAGGED

Dark and cosy

thevirginmarybar IEZSE K -

247 posts. 5,570 followers 1,757 following

The Virgin Mary Bar
Dedicated alcohol-free bar in the heart of Dublin city #tvm #mndfldrnks #sobar
Closed until further notice due to Covid-19. Online store now open!
www.thevirginmarybar.com

Followed by jen_izest and ystyleireland

B POSTS 16TV TAGGED
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LET'S CREATE YOUR BRAND ON INSTAGRAM

= List S keywords that sum up the vibe of your business

* Types of image we can use to display those words

« Attach some image samples

« Conclude by summing up the colours you see in your samples. Select your filters.

Ol.lr bUSinESS is Types Of images we can Show Our business is... Types of images we can show
T T 1 1 T
| | | | | I I I I T
I 1 T ‘i |

Our colour palette

Filters we use: Refer to the e

Y9u could carry this over into o
do Wn /Oa d tha l’ Pinterest and make a mood board ;_] g ';]

accompanies this
: "
video —

if you prefer to work in soft copy. Filters we use
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, 4
g Inbuilt filters b 3d Party Tools & Apps
FEED STORIES Canva - has a wide set of templates

Gingham, Clarendon, Juno Rio, Tokyo, Cairo Apps - VSCO, Unfold, Mojo

L SN o SRR
RN e

New York Tokyo Rio Astro (Mojo) P5 (VSCO)

Top 3 filters for NATURE (Valencia, #nofilter, Brooklyn)

Top 3 filters for FOOD (Skyline, #nofilter, Helena)
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thetemplebarpub IR K8 -

564 posts 21.9k followers 267 following

Profile & Bio

The Temple Bar Pub

An Expenence you wont forget!

Temple Bar Music Sessions @
www.youtube.com/channel/UCH_hEQXYxFP2nbthQ10cElw

As important as the home

page of your website oldbarrackscoffeeroasters (IEEZZN BN -

462 posts 6,232 followers 601 following

=

THE 9LD BARRACKE

L

Write for your audience

Qld Barracks Coffee Roasters
& Roastery & Coffeebar for the Coffes Curious.

A Adults only.
1’ & Open Mon-Sun 10-5 {inc BH w/ends)
DO - emOJl : and & Street Food Garden Sat+Sun 10-4pm
h a S h ta g S theoldbarracks.ie/retail-shop

TIP: do it on desktop to get buicburgerioint RN Il -

816 posts 14.6k followers 1474 rollowing

line spacing right

BuJo Burger Joint

@ Open Thu-Sun

Q Breakfast & coffee from 745am
@ Burgers, fnes & shakes from 3pm
B Burger kits

B Culinary Diroctor @grainned3

Q Order here:

bujo.le

URL - use it wisely
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Instagram Grid
ONLY post stunning images on grid!

I am not lazy, | am on
energy saving mode
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Shoot from the
same angle
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Growth of the Stories Format
Brands and businesses that are on Instagram
post an average of 2.5 Stories on Instagram per
week

Caily
Arctive
lisers

(miliznE)

The reason why? 2-3x more engagement with
Stories posts than regular posts

Enagachat B s

500 million DAU

The fun side of Instagram - less stylised, lower
production values but where a lot of the action is

More focus on creativity than design
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Pruning roses is a tricky
.

- Send Message )
Send ".495?399 :

Features
show dog friendly

Behind The Scenes
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Save Stories as Highlights

Extend the life of Stories beyond
24 hours.

Highlight your services or your
brand attributes on top of your _
Instagram profile page. or

Best practice is 4-5

powerscourtcentre  [HREN K -

1.309 posts 5.421 followers 1.480 following

Powerscourt Centre
Fashion. Restaurants. Bars. Interiors. Jewellery. Beauty. Antiques. Arts & Crafts. Irish

Design. History. Culture.
www.powerscourtcentre.ie

Followed by daily_divadiary and thegatheringirl

L

Food

[ ‘Qé f :3/; "‘1

Fashion

to

Bridal Jewellery

[ POSTS [E TAGGED

We've

Can’t wait )
missed

to see you
again

J,
N

! 7%
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Story 1deas

Assets

What type of content you are posting?
Text only - Photo - Video - Poll - Quiz - Boomerang - Superzoom

Stories stickers

Very important where you can literally add personality to your post.

= Minimum use location, mention, hashtag.

= Why? because this can get you into Explore

= (et creative with other stickers and Stories features - gifs,
countdowns, questions, gifs.

Handy way to add more content to your profile
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Key Takeaways

. Develop your Instagram brand aesthetic.

. Post only stunning images on the feed

. Have fun with Stories. Show off your
brand personality.




€ Fallte Ireland

BOOSTING SALES WITH
SOCIAL MEDIA

Promoting Your
Campaign
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Immediate Opportunity FaskstaknAdQ0st6s220 99w 2P0

Year-Over-Year Chart (2020 v. 2019)

% Global CPM (in $USD) = Global CPM (in $USD) (previous year)

Cost of advertising on Facebook
and Instagram gone down
recently

W

L




€y Failte Ireland

‘ National Tourism Development Authority

Facebook Business
Manager

Business Manager

Have your Facebook Pixel set up under

Business Settings > Data Sources > Pixels

Audiences - where you create custom

Why choose Business Manager? & | OO ka | | ke a U d | en CeS
E" | Add your credit card - under Business
—- Settings you can set your max spend
limits

Creative Hub - where you can design
and make your ads
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Type of ads to run

What's your marketing objective? Heip: Choosing an Objective

Awareness Consideration Conversion
Brand awareness Traffic Conversions
Reach Engagement Catalog sales

App installs Store traffic
Video views

Lead generation

Messages
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Thyme Athlone ces

Sponsored - &

Ongoing Ad - Brand Awareness ‘

?
What are brand awareness ads: We can't wait to see you again! Taking bookings

Brand Awareness - the 1st stage to influence in for tables of 4, starting 29 June.

customer’s decision-making process.

It's about brand recall and hard to measure, but website
traffic can be a good place to start.

Use a simple photo.

THYMERESTAURANT.IE
Thyme Restaurant - Athlone | LEARN MORE |
Athlone
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Targeting Make sure you are

Target Warm Audiences First: Best Option

Upload customer list, enquiries list, website
visits, engaged with your content

Retarget abandoned cart people
Lookalike audiences

Thyme Restaurant Diners
Alternative option: Target cold audience
based on interest

Location: Ireland
Age: 25 - 65+

People Who Match: Interests: Fine Dining, Dining Out or Foodie
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Targeting: Demographics

Set constraints based on your personas -
Include people who match L3 ] e.g. age location etc
.g. . , .

Demographics > Parents > All Parents / , :
Don’t go too tight because it can help to

Parents with preteens (09-12 years) let the algorithm do its thing.

Parents with teenagers (13-17 years)

A good idea to go broad-ish for 3 days and
then check your results to see what's
delivering.

Interests > Additional Interests
Parent

Working parent
Interests > Family and relationships This holds true for p|acemeﬂtS also.

Family
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Targeting: Placements

Platforms

Can go broad and see where your results come /| Facebook ) instagram
from .run for 3 days /' Audience Network / Messenger

Placements
Placements Learn More ¥ Feeds v
Get high visibility for your business with
ads In feeds
@® Automatic Placements (Recommended) b | Stories v

Lse automatic placements to maximize your budget and help show your ads to more people. ]‘jusir:; :{:? Smd”" W N
fuliscreen vertical ads

Facebook's delivery system will allocate your ad set's budget across multiple placements based

on where they're likely to perform best. }  In-Stream v
Quickly capture people’s attention while
Manual Placements they're watching videos
Manually choose the places to show your ad. The more placements you select, the more b | Search o s N G e s

opportunities you'll have to reach your target audience and achieve your business goals. ‘
Get visibility for your business as people . .
search on Facebook

¥ Messages

O r‘ tu r‘n Of": th e Send offers or updates 10 people who In-Article

are already connected to your business
recommended, exclude b | inArice )| Weisouib sl )
th e -':O | | OWl n Engage with people reading content ek o
g from publishers

Apps and Sites

Expand your reach with ads in external

apps and websites
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It's a good idea to run with the recommended
pricing mechanism on FB ads.

Daily budgets ‘
Max gets spent per day.

Lifetime budgets

You can spend it all at the start.




€y Failte Ireland
> 2

National Tourism Development Authority

Ad Creative

Start with 4 example ads - mix it

up with video/images

e?

-

't It Tim

...DO IT TOGETHER WITH EPIC ADVENTURES!

—

y Comeand
try kayaking
here at Epic
Adventures! J

-

NOW IS THE
TIME TO GET
BACK OUT IN
THE FRESH AIR &
FUN WITH A
FAMILY
ACTIVITY DAY
FROM EPIC
ADVENTURES.
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Ad Creative

K T

Sta rt Wi th 4 exa m p | e a d S - m | X |t Image Text Check Image Text Ratings
H ; ; Upload an i to determine h h text is i dimage. If th rtion of text to i is b :
up with video/images Pigh, your ad may not reach fs ful auience. e @ a0e Tot OK - maly

We make exceptions for certain kinds of products being advertised. Visit our Help Center & to learn
about exceptions, see examples of images with text, and get more guidance. Image Text: Low

m Your ad's reach may be slightly lower.

Image Text: Medium

Can Only have 200/0 On the |mage _ Your ad's reach may be much lower.
use the Image Checker Tool to make © ot romay. '
sure your ad will pass this test

Image Text: High
Your ad may not run.

Frequently Asked Questions

What does it mean that | have too much image text?
Text in your ad image includes text laid over a photo or
illustration, text-based logos, or watermarks used in an
ad's image. It also includes text in thumbnail images
used for videos as well as images used as cover photos

®© Image Text: OK or profile photes of promoted Pages.

Your ad will run normally.
How much text should my ad image have?

Facehbook prefers ad images with little or no text,
hecause images with a lot of text may create a lower-
quality experience for people on Facebook.

What should | do to reduce the amount of text?
Consider putting most of your text in the text area of
your ad instead of on the ad image. If you must use text,

use a smaller font size and fewer words to lower the
nrannrtinn Af tavt tn imana Tru raducina imana tavt and
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Ad Creative

>) Creating Ad: Ad Test 1

a Tm:o! :,“t.‘pm ™

it up with video/images ©

For questions and more information, see the Facebook Ad

. Can only have 20% on the image

- use the Image Checker Tool to AR
make sure your ad will pass this test gl
D/ fwww.adespresso.com G
Preview URL Optimize your Facebook Ads as .. -
Text O & ke ) o o
Use dynamic creative function - 1 i -
will create variants of your ads and : Report  rapem it i v

test which combination works best

V' Saved to draft

source: AdEspresso
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Sponsored

Travel to Europe via beautiful Iceland. Fly across the Atlantic with us and
add a stopover in Iceland to your journey, at no additional airfare.

-

000 T-Mobile & ¢ 40% |

Ad Creative

Sponsored v
Headline: summary of your offer
(appears in the bottom!)

Call to action: Learn more. Shop now.
Sign up. (Learn more has higher CTR,
but Sign up has higher conversion
rate) - Use the dynamic creative
function to test.

5

® LEARN MORE
. Flights to Iceland and Europe @ Q
POSt teXt . appea rS abO\/e Creatlve Or Book Your Next Adventure Book Now )
FLIGHTS TO ICELAND AND EUROPE ¥ 2,589 likes

be | oW (Iﬂ Sta g ra m) htc The HTC One A9 signals a change in the

smartphone industry with a gorgeous,
powerful, and simple alternative. Now on
sale: http://t.htc.com/7Flak

URL: link destination (to landing page)
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Epic Adventures il Like Page
el Soonsored
Want to give kayaking a go? It's one of the many activities available here at
PIC venture Gampaign e Avenures 3
- A
|

; ’ Come and
(L8 Epic Adventures ife Like Page <l
LOGO ey
Epic Adventures s Like Page
L LOGO [N
Isn't it time that you got back to the great outdoors? Sponsored

5 = —— Horse-riding, cycling, archery and so many more activities to choose from
Ph ", an vanr Enic Aduantura family day out. Book your day pass now for only
2 nch! A & B
Epic Adventures e Like Page
Loco Sponsored

Cycling, kayaking, climbing and so much more! Enjoy the outdoors together — SEXSREAYARR @R CO1EN = N (o) S
again with Epic Adventures g8 22

AAA
Book Now

WHATEVER ACTIVITY YOU CHOOSE....

562 Comments 311 Shares
Share

TURES HAS YOU COVERED!

resh air.

Epic Adventures ...DO IT TOGETHER WITH EPIC ADVENTURES! ut.
All Day Pass Book Now
EXPERIENCE THE GREAT OUTDOORS AGAIN Book Now So many activities to choose from.
Book a couples adventure day out.
ONIY €140 TNCLUDING LUNCH Book Now
(16 el 562 Comments 311 Shares ONLY €130 INCLUDING 3 UINCH
2 - - 2 20 62 Comments 311 Shares
@ Like @ Comment # Share O 362 Comumen et

@ Comment
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Epic Adventures il Like Page
LOGO

= - Sponsored
E p I c Adve ntu re ca m p‘ Whether you are with friends or family, we have activities to suit all
ages and fitness levels. Once you arrive you can leave your worries

behind, we are compliant with all COVID-19 safety measures. Safe,
exciting and fun...what more could you ask for!

Ensure some of your ads
address the blockers that stop
people from taking action

Activities to suit all ages and fitness.
COVID-19 Safety Measures Compliant

BOOK NOW. Book Now

Q2

562 Comments 311 Shares

fo Like B Comment » Share
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Epic Adventure Campaign

Sponsored

Epic Adventures s Like Page
LOGO

Limited offer of €149 for your all day pass. Includes lunch. Available until
end of June only. Book now to enjoy that fresh air feeling with your loved

ones. @

Adventure Day Pass Only €149

Includes free lunch, available until 30/06/2020

Get back out in the fresh air.
Book a family adventure day out.

Book Now

ONLY €149 INCLUDING LUNCH

o 20 562 Comments

@ Comment

311 Shares

Epic Adventures ifle Like Page
LOGO

Sponsored

Book your couples adventure now. Only €149 including lunch. Available
until end of June only. &

Adventure Day Pass Only €149

Includes free lunch, available until 30/06/2020

Book a couples adventure day out.
Limited time only.

ONLY €149 INCLUDING LUNCH OOk Now

O 20 562 Comments 311 Shares

f# Like ¥ Comment
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Ad Campaign tips

. . . . Come and
Single image? Video or image? Or carousel? ¥ ¢y kayaking
Video works great esp. at top of funnel. here at Epic

Adventures!

Carousels are great for telling a story, but never really
outperform video.

Best to stick to 15-30 seconds / 15 for Instagram Stories and
must be portrait.

Stories Ads need to be quick - multiple scenes. 60% watch
with sound turned ON so use sound to help you.

Creative hub - can do mock-ups - can make videos using min ‘
of 6 still images. f

Saved mock-ups can be directly imported at the ad creative |
level. 4
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Video to Lead gen/conversion ads

IMPORTANT: Exclude customers from your ads

Start with top of funnel - “what do they know now”

vt Retarget + 3 second views - “what do they need to
Only €149 know tomorrow”

Includes free lunch,
available until 30/06/2020

Run lead gen ads/conversion ads with offer
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Reasons Ads Aren’t Approved

Assuming you’re not promoting anything prohibited...

You're in breach of FB community standards - safety,
objectionable content, integrity...

20% text rule @‘
—

Targeting personal attributes such as race, ethnic origin, m
religion, beliefs, age, sexual orientation or practices,
gender identity, disability, medical condition (including
physical or mental health), financial status, membership
in a trade union, criminal record, or name,

/g
/
—

I 5

Avoid using you, yours, other in your copy
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The opportunity that is paid social.
Nowhere else can you reach your target
audience for as little as 1 or 2 cent.

Spend time on your creative. It is the
touchpoint of your ads.

Consult the download for more detail and
for budget planning guidance.
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BOOSTING SALES WITH
SOCIAL MEDIA

Measuring &
Optimising Your
Social Media
Campaign for Results
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Social Media Metrics Google Analytics
Social Traffic. Goals.
Social Media
Content
. Engagement GOOg|€

Analytics

) Paid Social
Views,Conversions,
CTR, CPC

Keep an eye on the data at all stages.

Always seek to improve. Test everything.
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Key Metrics for Social
| | IEE—————————————
M e Ia rga n I c o nte nt . Druids Glen Hotel & Golf Resort ° Hodson Bay Hotel

June 8 at 11:46 AM - G June5at4:17 PM-Q

Dream Now, Travel Later... Further to the announcement made by the government earlier today,

we're delighted to confirm that we will be opening our doors on the
earlier date of Monday, 29th June! » » »

Check out our website: www.hodsonbayhotel.com for all of our current
offers!

We cannot wait to reopen to guests and visitors from June 29th
and are looking forward to welcoming you back.

We are delighted to introduce our reopening offer, 20% off Bed &

Likes and Reactions are measures of
engagement with your content & =y

Comments are the voice of your
audience across every platform!

Tracking comments is a good first
measure for engagement

Sharing has been happening less,
although retweets are still a valid
metric on Twitter.
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FACEBOOK ACTIVITY FREQUENCY

THE NUMBER OF TIMES A ‘TYPICAL USER™ PERFORMS EACH ACTIVITY ON FACEBOOK

NUMBER OF POSTS LIKED IN COMMENTS MADE IN FACEBOOK POSTS FACEBOOK ADVERTS
FACEBOOK PAGES THE PAST 30 DAYS THE PAST 30 DAYS SHARED IN THE PAST 30 CLICKED IN THE PAST 30
LIKED (LIFETIME) (ALL POST TYPES) (ALL POST TYPES) DAYS (ALL POST TYPES) DAYS (ANY CLICK TYPE)

GJe &

] 12 6 ] 13

FEMALE: MALE: FEMALE: MALE: FEMALE: MALE: FEMALE: MALE: FEMALE: MALE:

| 14 12 7 S 2 1 16 11

are ‘ HOOtSUItE"

social
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Key Metrics - Content

Value of comments depends on size of Engagement Rate
following: Levels
10 comments from a following of 300 = 3%
_ LOW 0-1.6%
10 comments from a following of 1,300 = 0.7%
1.6 - 3.5%
E | £
ngagement rate sums up overall engagemen HIGH 35 - 6%

with the page - expressed as % of audience size
Total engagements / Total Followers VERY HIGH 6%+
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Key Metrics - Content INSTAGRAM ENGAGEMENT CALCULATOR @

Influencers + engagement rate: Phlanx @ Type Instagram handle here Q

0 Followers

High follower count plus low number of
comments - be wary!

@)
Check who comments are from o

@handle
ENGAGEMENT RATE

0%

Average Interactions per post
0 likes

phlanx.com/engagement-calculator T AT



https://phlanx.com/engagement-calculator
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Key Metrics - Content

Is your engagement rate low?

Your audience are no longer on that platform.
Possible reasons wh
Is your content engaging? Are you asking questions? Using polls? Looking

for opinions, or other devices to get people talking to you

Are you posting too often? 1 a day max

Are you using relevant location tags and hashtags to help your content be
found to new audiences outside your followers

Is your content good enough? Sales only posts? Boring product shots?
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Instagram Stories Metrics

(up to 14 days)

. Replies - # messages sent directly to your
inbox for that story. Similar to comments on
a post, but unlike comments, they end up in
your inbox and don’t appear publicly.

‘ Impressions - number of times your Story
has been viewed

‘ Tap Forwards - number of times people
tapped to view your next Story

Facebook Stories Metrics

(28 days)

Unigue Opens - number of people who
viewed your story (in past 28 days)

Engagements - reactions, sticker
interactions, swipe ups, profile taps,
replies and shares (in past 28 days)
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Ad Metrics

OBJECTIVE: Video Views

Cheapest way to get your content seen @ 1-2 cent per view.

Total views: total number of people who saw the video (reach) (3 secs+)

10 second video views - more relevant than 3 seconds

Average completion rate: % of your video watched, denotes attention

Click Through Rate: how many people took action. Put your CTA at middle or start.

Engagement
10-Second Cost per : : . .
. . p Video Plays  Video Plays Video Plays  Video Plays
(-ampaign Nama impreasions :;::: cocas at 25% at 50% at 75% at 100%
ACQ_websitevisits 58,632 1,848 €0.09 5,172 2,554 1,685 1,084

ACQ_videoviews 16,470 12,050 €0.01 12,724 12,253 12,049 11,943

RETENTION 4,640 143 €0.50 337 175 137 13
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Ad Metrics

OBJECTIVE: Conversions

i . . e 0
Conversion rate Conversion rate: average for tourism & hospitality is 2.8%

“% of people who clicked on ad and Cost per conversion (CPC): how much it cost to get people

took further action to take that action. For example, €35 - are you willing to pay
that for a conversion? If you are selling a high value item,
perhaps yes. If you are selling a low value item, probably not.

Click through rate (CTR): how many people clicked on the
link in the ad. Not necessarily took the action. If your CTR is
high and your CPC is low - look at your landing page.

Different conversions at different stages

of the funnel
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Ad Metrics

OBJECTIVE: Lead Generation

Impressions: number of times it was shown (different from reach
which is the number of individual people it was shown to)

Link clicks: number of clicks from the ad to the sign up page
Click Through Rate (CTR): links / impressions

Leads: number of people who signed up, eg. €3.50

Cost per lead: how much it has cost you so far (total spent/leads)

Different conversions at different stages

of the funnel
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Access the Data - Facebook

Page Ad Center Inbox COVvID-19 Manage Jobs Notifications More

Publishing Tools

Page Quality

Page Inbox

| Overview
Promotions
Followers
Likes
Reach
Page views
Page previews
Actions on Page
Posts
Events
Videos
Stories
People

Messages

Notifications £ Insights

Page summary Last 7 days+

Results from 17 June 2018-23 June 2018

Note: Does not include today's data. Insights activity is reported in the Pacific time zone. Ads activity is reported

in the time zone of your ad account.

Actions on Page i

16 June - 22 June

5

Total actions on Page 4 0%

Page Likes i

16 June - 22 June

10

Page likes v23%

/\/\/

Post engagements
16 June - 22 June

1,224

Post engagement 4 534%

Publishing Tools Promotions

Page Views i

16 June - 22 June

150

Total Page views 4 10%

\/

Reach i

16 June - 22 June

2,784

People reached 4102%

N

Videos
16 June - 22 June

100

Total video views 4 45%

q_/—/

Settings Help »

Export Data £

B Crganic [l Paid

Page previews i
16 June - 22 June

9

Page previews 4 350%

\/\/

Recommendations i
16 June - 22 June

‘We don't have data to show you this
week.

Page followers
16 June - 22 June

10

Page followers v 23%

/\/\/
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Access the Data - Instagram

C— - * ? @ S — & Insights
* See COVID-19 Business Resources lources 'SD Archive CONTENT ACTIVITY AUDIENCE
GO TO: Insights >> Content [ —
cﬂ] Insights Posts See all
240 921 769 1 769
Posts  Followers Following pers  Following

) Your Activity

(M
L
s

- —— 5

Note that you can only see | ) Nametag
last 14 days. [ seved

[ *= Close Friends [7)

'
If you report monthly you canprote A Dlsconer pecpe ity

must remember to do this Promotions Insights Contact Contact @ OpenFaceboock  ©

Create

twice in a month! ‘/ ™ @ ‘ . —
el il Al i el

Add photos or videos 10 your story 10 see new insights.
(s LY (o
k :emv K I.Im\m

Y Ar

@ O Settings
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Access the Data - Twitter

9P Analytics Home Tweets  More v .v Go to Ads

Your Tweets earned 51.4K impressions over this 28 day period

‘n' Home YOUR TWEETS
l:l;l Tﬂ pl'c c During this 28 day period, you eamed 1.8K
40k Impressions per day.
H Explore B
Y Moments
[\ Notifications
— - 2
A Twitter Ads 1
May 24 May 31 Jun7 Jun 14
] Messages
Engagements
. Top Tweets  Tweets and replies  Promoted Impressions Engagements Engagement rate Showing 28 days with daily frequency
|| Analytics
m Bmkmarks Engagement rate
Jun 13 695 14 2.0% 0.5% —r
Are you familiar with content hubs? @ahrefs have just published an ) 1.5% engagement rate
. . excellent article well worth reading if you want more traffic -
E M-Ed =] stu-dlﬂ ahrefs.com/blog/content-h. ..

Lists

- May 28

S.Et[ing c and pr‘ivﬂcy “xcellent article from Andy over at @orbitmedia on ranking a blog post. Lk chcks

Great pic of Andy also! - orbitmedia.com/blog/how-to-wr... 26

Profile

Help Center S mayn ,
Check out this massive ecommerce guide from @colinalewis -

linkedin.com/feed/update/ur. ..

More

@ & 0

0On average, you eamed 1 link clicks per day

Tweet

Dl Ep |E‘_|I' [ You've reached the end of Tweets for the selected date range. Change date selection to view more. } Retweets
3
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Website Traffic

Google Analytics to View Results From Social Campaign

A Home
® Conversions
» BY Customization 100
REPORTS
v (O Realtime 50
¢ & Audience o
B Jun 8 Jun & Jum 10
+ D Acquisition !
Cverview Primary Dimension: Social Metwork  Other -
» All Traffic Secondary dmension =
» Google Ads -

¢ Search Console

* Social
Overview 1. Linkedin o1 (46.91%
Network Referrals 2. Facebook 49 (25.26%)
Landing Pages 3. YouTube 40 (20.62%)
Conversions 4 Twitter 8 (412%)
Plugins

5. Instagram

2, Attribution **™ 6. Vimeo
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Google Analytics

Acquisition >> All Traffic >> Channels >> Social

~ D+ Acquisition
Overview
= All Traffic
Channels
Treemaps
Source/Medium
Referrals
v Google Ads
v Search conscle
+ Social
r Campalgns

¢ B Behaviour

o o o 0O oo o0

Social Network

Facebook

LinkedIn

Pinterest

Twitter

YouTube

Instagram

Pocket

Mew Users
Users +
190 181
% of Total % of Total:
0.52% 0.50%
[36,696) [36,036)

144 75.79%) | 137 (75.69%)

25 (13.16%) 25 (13.81%)

7 (3.68%) 6
7 (3.68%) 7

8 (2.63%) 4

(3.31%)

Sessions
196
% of Total:
0.47%
(41,455)
148 (75.51%)
25 (12.76%)
7 (357
7 (357
6 (306
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Tracking conversio— - .
Enquiry Q/’ Sale

Completing an action that drives value
to your business which is likely to be:

Enquiry
Form

Social Thanks for
Promotion SR L Booking

GOAL )

IS achieved
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How to set up a goal
Set Up A Goal To Track Results

ADMIN USER

LCCI - Create View
All Web Site Data +NEW GOAL Import from Gallery

Goal 4+ d
il n View Settings
destination Goal ID 1/ Goal Set 1
= Goals
;; Content Grouping 19 goals Ieft

W Filters

|:_+| Channel Settings

W Ecommerce Settings

Dd Calculated Metrics BeTa

PERSONAL TOOLS & ASSETS

Z| Segments

L,_Z' Annotations

Goal Type

Destination

Search

Past 7 day conversions

24

Recording
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Key Takeaways

. Social media content is best
measured on engagement rate

. Be clear on the conversion required
and ad objective used at each stage
of the sales funnel

. Use Google Analytics to know that
your social media activity is driving
website traffic and goals




