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What is a Saleable Experience?

Defines experiences and services that are - fully priced, with clear inclusions and are ready 
and available to bring to market for sale to customers by a tourism business

▪ Self- guided and guided tours

▪ Cookery workshops and demonstrations

▪ Adventure activities like walking or surfing

▪ Dining activities like an afternoon tea or a farm picnic 

▪ Overnight stays

EXAMPLES

Diverse saleable experiences  offer customers a menu of options that 

can match individual interests, needs and budgets.
Purpose: 



WHAT are you selling? 

▪ Clear & tidy displays

▪ Clear product offering

▪ Reliable labelling

▪ Clear branding

▪ Rapport between product and price

Let’s learn from how hard retail stores work to 
engage customers

Be clear what’s on your market stall

Same clarity required for sale of tourism 
experiences



What does a Saleable Experience look like?
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Why Create a Saleable Experience for 
International Markets? 

Distilled information to 

provide clarity of experience 

elements included, to demonstrate

value for money and ensure 

you stand out

Targeted communications addressing 

the needs of international customers

Put your destination

on the radar

Achieve 
International 

Bookings

05

0201
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04

Put your tourism business 

on the radar

Excellent referral tool so 

3rd parties can sell and 

refer on your behalf



Experience 
that shares 
Ireland’s 
unique story

Glenstal Farm

Landscape | Place | 
Rural Life



Experience that shares Ireland’s unique story
Glenstal Farm



Why is Creating Saleable Experiences important in 
light of Covid-19?

Virtual 
Experiences

Reassure
Stable 

Revenue 
Generation

Achieve B2C & 
B2B 

conversions

Remain in 
Consciousness



ADD your 
Covid-19 
Policy: Covid-19 Policy

At Rose Farm, we would like to assure all our customers that we have been working hard 
to welcome and look after you so that, together, we can begin to create new memories! As 
always, the wellbeing of our team and customers is really important to us. With this in 
mind, we are happy to inform you as follows:

• In accordance with government guidelines on social distancing, group visitor numbers 
for all experiences have reduced from 55 to 25

• All wellies provided for farm visits are washed and sterilised after each customer use. 
Customers are also most welcome to bring their own walking shoes, or welly boots

• Hand sterilisers are available throughout the farm.

• While on-site masks are not provided as part of the experiences, they are available for 
sale at the farm for an additional charge of €2 per mask

• Farmers Jane and Noel who conduct all tours will do so at a distance of 2 metres from 
visitors. As a vast 400-acre farm, customers can rest assured that there is no issue 
maintaining social distance between visitors.

Offline and Online 
Communications

EXAMPLE: Fictional business below
Farm Experience



ADD your 
Covid-19 
Policy:

Covid-19 Policy

As always, [name accommodation provider], the wellbeing and safety of our guests and 
team is truly important to us. In light of Covid-19 and for the duration of Covid-19, we are 
therefore delighted to advise that we have introduced the following services for your 
customers

Check-in & check out for individuals

• Contactless payment is accepted for all supplementary charges and credit card 
guarantees for extras

• Express check-out is available for all guests

EXAMPLE: Fictional business below 
Galway Accommodation Provider

Offline and Online 
Communications



ADD your 
Covid-19 
Policy:

Check-in & check out for groups

• A designated group check in area has been created where all pre-checked in room keys 
can be collected. To note that each room key will be arranged in alphabetical order and 
a member of our team will be available (according to government social distancing 
regulations) to help with any queries

• Contactless payment is accepted for all supplementary charges and credit card 
guarantees for extras for any group members who wish to avail of this service

• Express check out is available for all guests

EXAMPLE: Fictional business below 
Galway Accommodation Provider

Offline and Online 
Communications



ADD your 
Covid-19 
Policy:

Guest-Rooms

• All rooms will be fully cleaned and sterilised by our house keeping team in advance of 
arrival. A sign will be placed on all door handles to confirm and reassure customers of 
same

• Daily housekeeping will continue and, for this, all guests will be requested to place the 
“Please Clean” card outside their bedroom door. On this card, the guest has the option 
to input a preferred cleaning time (for example between 11 and 11.30am) when 
housekeeping can enter the vacated room and ensure that it is cleaned and re-
sterilised. To facilitate the house keeping team, it is requested that this card is placed 
on the door handle before 9am each morning.  

• All services requested by the guest (including for example requests for ice, newspapers, 
drinks and meals) will be covered and delivered for collection outside the bedroom door.

EXAMPLE: Fictional business below 
Galway Accommodation Provider

Offline and Online 
Communications



ADD your 
Covid-19 
Policy:

Restaurant & Bar

• Each table till be completely sanitised before and after use

• Tables have been removed from the restaurant and bar area to comply with government 
guidelines on social distancing

• The restaurant outdoor veranda area also provides additional space for al fresco dining

• The bar has a number of private snug areas that are ideal for small gatherings and 
families (up to 15 people)

• A special area has been reserved in both the restaurant and bar for the added comfort 
of our valued senior guests

EXAMPLE: Fictional business below 
Galway Accommodation Provider

Offline and Online 
Communications



ADD your 
Covid-19 
Policy:

The Welcome

• Rest assured that our Irish welcome is stronger than ever

• As (for example) a Galway Hotel with a proud tradition, all of our guests will be treated 
to the Claddagh Welcome that has been inspired by the renowned Claddagh ring 
symbolising love, loyalty and friendship. Replacing the “handshake”, the Claddagh 
Welcome makes a clear statement by gently crossing the arms across the body in a kind 
gesture of guest recognition. 

EXAMPLE: Fictional business below 
Galway Accommodation Provider

Offline and Online 
Communications



Key Steps for 
creating the 
saleable 
experience

Attractions & Activities

1. Business Brand & Main Image

2. USP & Key Words

3. Business Paragraph and Highlights

4. Experiences grid with defined 
parameters

5. Include a 75-85 word description 
for each experience

6. General Information Page

Accommodation 
Providers

1. Business Brand & Main Image

2. USP & Key Words

3. Business Paragraph and Highlights

4. Room Types

5. Things to Do Referrals

6. Personalised Destination Highlights

Attractions, activities & 
accommodation providers 

▪ Steps 4 & 5 – Occasionally 
applied for accommodation 
providers that offer their own 
in-house experiences

▪ Step 6 – Optional for 
accommodation provider

▪ All: Destination Experience 
Brand & Contact Details



Business Brand & Main 
Image

USP & Key Words

Business Paragraph 
and Highlights

Experiences grid with 
defined parameters

75-85 word description 
for each experience

General Information 
Page
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6



Business Brand & Main 
Image

USP & Key Words

Business Paragraph 
and Highlights

Experiences grid with 
defined parameters

75-85 word description 
for each experience

General Information 
Page

1

2

3

4

5

6

Includes:

▪ Business logo and main hero image

▪ USP – one sentence with keywords

APPLIES TO: 

Visitor attractions, activities and accommodation providers 

STEP 1 & 2: Define the USP
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Business Brand & Main 
Image

USP & Key Words

Business Paragraph 
and Highlights
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for each experience

General Information 
Page
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Includes:

▪ Short paragraph – one sentence with keywords

▪ Highlights – in bulleted list format

STEP 3: Define the Business Offering

APPLIES TO: 

Visitor attractions, activities and accommodation providers 
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Put yourself in the shoes of the international visitor

▪ What is within their understanding?

▪ What needs to be explained?

▪ What needs our attention?

What do we need to be mindful of?

▪ Words?: bodhrán | carrageen | hurling | craic

▪ Ingredients or dishes?

▪ Customs and traditions

▪ Measurement: SqFt | SqMs?

▪ Contact details: international telephone numbers?

Creating Saleable Experience Content 
for the International Market
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STEP 4: Create an Experience Catalogue

Includes:

▪ Label the experience: clear title

▪ Clarify associated parameters 

▪ Ensure that  the retail price and price inclusions are crystal 
clear 

▪ Consider grouping experiences into general and premium

APPLIES TO: 

Visitor attractions and activity providers. It is optional for 

accommodation providers
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The market 
stall!



Wild SUP Tours General Experiences

▪ Half day SUPfari

▪ All day Adventure

▪ Fresh Water Half-Day

▪ Fresh Water All-Day

▪ Eco Explorer Kids Camp

Wild SUP Tours Premium Experiences

▪ Night SUP in a Dark Sky Reserve

▪ Stand up paddle & Free Camp the Coast of 
Kenmare Bay

▪ Kenmare Bay: SUP Adventure Retreat

CLARITY: Setting out your market stall



CLARITY: Setting out your market stall

General & Premium 
Experiences
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STEP 5: Short Descriptions for Saleable 
Experiences

Includes:

▪ Create a 75-85 word description for each experience

APPLIES TO: 

Visitor attractions and activity providers. It is optional for 

accommodation providers
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Third party 
language
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STEP 6: Create a General Information 
page

APPLIES TO: 

Visitor attractions and activity providers. It is optional for 

accommodation providers
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Tourism Businesses working in partnerships

Accommodation providers play a key role in referring 
Things to Do in Destinations!
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Saleable Experience 
Step 3: Short Description

Sunset Kayaking Experience

Get out of your comfort zone and into your adventure zone to 
admire a beautiful Irish Sunset along the visually stunning coastline 
of the Hook Head peninsula. Feel alive with the Atlantic breeze in 
your hair as you marvel at the stunning scenery while listening to 
epic stories about battles and invasions of The Normans who sailed 
these waters. Catch a glimpse of birdlife and marine life such as 
dolphins, seals and basking sharks. Enjoy a night cap with friends 
as you watch a beautiful south east sunset.

• Price: €XX per person | Duration: 3 hours

• Minimum/Maximum People: 3/12 

• Inclusions: fully guided by qualified instructors | warm night cap drink 
| wetsuit



Own brand website: 
Speaking DIRECTLY to customers

Get out of your Comfort Zone and into your Adventure Zone with 
The Irish Experience !

__________________________________________________

Sunset Kayaking Experience

Feel alive as you join our team on a sunset kayaking adventure of the Hook Head Peninsula. Hear how 
the Normans invaded these waters. Catch a glimpse of native wildlife while watching a beautiful south 
east sunset

• Price: €XX per person | Duration: 3 hours

• Minimum/Maximum People: 3/12 

• Inclusions: fully guided by qualified instructors | warm night cap drink | wetsuit


